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ABSTRAK

Sebagai satu produk minuman, Good Day Coffee dinilai cukup berhasil dalam pemasaran. Iklan Good
Day Coffee juga sering muncul pada televisi terutama pada Jjam tayang program televisi unggqulan, salah
satunya adalah Iklan Good Day Coffee versi 'Inikah Rasanya Cinta?' Keefektifan iklan tersebut dapat dinilai
dengan menggunakan EPIC model yang mencakup empat dimensi, yaitu Emphaty, Persuasion, Impact, dan
Communication. Tujuan penelitian adalah mengetahui keefektifan iklan Good Day Coffee versi 'Inikah Rasanya
Cinta?'Jenis penelitian ini adalah deskriptif survey kuantitatif. Teknik pengambilan sampel mengQunakan
random sampling dengan pendapat Maholtra. Hasil penelitian yang didapatiklan Good Day Coffe versi 'Tnikah
Rasanya Cinta?' dinilai efektif, yang dilihat dari iklan Good Day Coffee versi 'Inikah Rasanya Cinta?' dianggap

bagus, menarik, kreatif, disukai oleh konsumen, meningkatkan karakter, mudah diingat, dan menggambarkan
pesan Good Day Coffee secara umum.
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THE EFFECTIVENESS OF GOOD DAY COFFEE ADVERTISEMENT
'INIKAH RASANYA CINTA?' VERSION ON TELEVISION
BY USING EPIC MODEL

ABSTRACT

As a drink product, Geod Day Coffee was considered fairly succeeding in marketing. Good Day Coffee
advertisement also frequently appears on television, especially on the prime time, one of them is Good Day Coffee
advertisement 'Inikah Rasanya Cinta?' version. The effectiveness of that advertisement can be assessed by using
EPIC model that includes four dimensions, that is Emphaty, Persuasion, Impact, and Communication. The
purpose of this research is to know the effectiveness of Good Day Coffee advertisement ' Inikah Rasanya Cinta?'
version. The methodology that was used in this research was quantitative with the survey method. Samples wew
picked by using the random sampling method by Maholtra. The result showed that Good Day Coffe
advertisement' Inikah Rasanya Cinta?' version is considered good, interesting, creative, likeable by consumers,
enhancing characters, easy to remember, and describe the message of Good Day Coffee generally.
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